How to

personalize
your marketing
by age group

Boost your sales by catering
to your audience.

Q: What is marketing personalization?

A. It's a strategy that leverages data collected
about your audience to deliver customized content,
promotions and other marketing messages.

Why personalize your marketing?
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Getting up close and personal
by age group

Baby Boomers

Born 1946-64
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How to reach them
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96% use 95% use 70% enjoy 65% use 47 hours of
search email videos about Facebook TV watched
engines products & per week
services

Get to know the boomers

of the market
share

use mobile
internet

Perk preferences 60%
66%
- of people over 50
prefer to purchase
online

read blogs and
online articles for
information

Millennials

Born 1980-96
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How to reach them
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82% use 80% use video 58% will 40% read
Facebook to shop before watch ads by online reviews
buying their favorite before buying
influencers

Millennials prefer content that is...
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Generation X

Born 1965-80
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How to reach them
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85% 68% 24% 6 hours and 58

own a have used of purchases minutes spent
smartphone coupons sent are influenced each week on
by mail by TV ads social media

The lowdown on Gen X

o

follow brands
online for contests

will purchase from
a brand they follow
online
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join customer
loyalty programs

Generation 7
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How to reach them
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68% prefer to 50% say they 45% discover Gen Zers are 23%
hear from can'’t live brands on more likely to
brands via without Instagram visit shopping

email YouTube malls than other
age groups

Gen Z prefers marketing
experiences that are...
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Immersive

Perk preferences

41%

reacted positively
to mobile ads that
offer rewards

3 tips for starting with
personalization

Read up on your target audience —
don’t ignore generational differences.

Reach out in the way your consumers prefer to
communicate — whether that’s through email,
social media or traditional marketing.

Recognize that it takes effort to change your
marketing strategy — and it’s worth it.

Remember, you’re marketing to humans

Take the time to connect with your customers, and you'll find that
it pays off. And when you’re ready to personalize your marketing,
your Safeguard Advisor can help you take the next steps.
Call 855.778.2911.
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